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ABOUT THE BOOK

At the center stands Joseph—guiding his fractured family
through the burial of their father, while unseen threats rise
in both the land they came from and the empire they now
call home.

The Moses Chronicles: Prelude 1s biblical fiction rooted in
reverence and imagination. Every scene, every act of
forgiveness or defiance, is shaped by historical research and
prayerful creativity—honoring Scripture while exploring the
sacred spaces between the verses.

This is not just the beginning of a story.
It is the quiet before the fire.

The threshold of a nation.

The moment before the deliverer is born.

Readers of Christian fiction books about Joseph will discover
new insights through the hidden voices like Dinah, Asenath,
Ephraim and Manasseh.




OVERVIEW

For confidentiality reasons I'll use an example from my own work developing a
multi-platform campaign to begin launching my book series. The goal at this
stage was to build awareness, capture early interest, and identify which creative
elements resonated most with my target audience.

I started by testing different headers, taglines, images, and copy variations
through Facebook and Instagram ads. By running these as small split tests, I was
able to see which messaging and visuals generated the strongest click-through
rates and engagement. Once I identified the best-performing elements, I layered
the ads and extended them into a multi-platform approach that included social
posts, email newsletters, and a website landing page.

The audience was readers interested in historical fiction and faith-based
storytelling, so my targeting combined demographic filters with interest-based
criteria. Early results showed Facebook ads achieving a 3.5-4.1% CTR — well
above industry benchmarks — which confirmed that the optimized creative was
connecting. From there, I scaled the campaign with confidence, knowing the
content strategy had been validated.

This approach of testing, learning, and layering is one I bring to client work as
well, ensuring campaigns are not only creative but also data-driven and
performance-focused.
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THANK YOU

Regina Roundtree

502-555-0152
ReginaVRoundtree@gmail.com
www.ReginaVRoundtree.com
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