Exploring Al Marketing: Key Insights, How It Works,
and the Best Tools to Drive Success

Al in marketing is revolutionizing global growth for mid-sized companies. Artificial intelligence
marketing no longer demands enterprise budgets. By using Al in marketing, your company can
expand with finesse, like Coca-Cola, Spotify or Klarna — without the enterprise budgets.

This article highlights three major global growth pain points and how Al in marketing can solve
them. As Al-driven tools evolve, companies must develop strategic approaches integrating
automation to stay ahead of the competition, improve efficiency, and create meaningful
connections with global audiences.

Global expansion can feel daunting. But with Al's rapid advancement, many pioneering risks
have already been worked out. However, you can now observe public successes and failures,
learn from them and apply what will align best for your company. Let’s define a few terms first.

What Is Al in Marketing?

Al in marketing spans many applications, from market analysis to SEO, email optimization,
social listening, and customer segmentation. Al in marketing combines digital marketing and
artificial intelligence to help businesses work smarter—understanding customers, automating
tasks, and using data to improve results.

The goal here is to assist you with entry-level, high-return options for international growth.
Trends show that for mid-sized companies, mastering the ability to communicate consistently
across borders is one of the biggest growth challenges. Al in marketing has a tool for that —
MTPE (machine translation post-editing). Keep reading for further explanation and examples.

What Are Examples of Artificial Intelligence?

Examples of artificial intelligence in marketing include predictive analytics, natural language
processing, machine learning, and deep learning. Here’s a breakdown:

1. Predictive analytics uses past data to forecast customer behavior.
Example: Your credit card company looks at your purchases and knows what
promotions to send to you in their monthly newsletter.

2. Natural Language Processing (NLP) allows Al to understand, generate and translate
human language.
Example: You type a question in a chatbot, and it understands how to direct you to the
right resource.



3. Machine Learning (ML) creates algorithms that learn and improve from patterns in
data.
Example: When Amazon or Netflix says, “You might also like...”.

4. Deep Learning (DL) is an advanced subset of ML. It takes the ML and models it after
the neural network (like the human brain) and processes very complex tasks.
Example: Anytime you ask an app or search engine to find something based on a photo
you uploaded.

Now that foundations are laid, it’s time to delve into the meaning and value of MTPE as a high-
return, cost-effective option for mid-sized companies seeking to expand their global market.
Machine Translation Post-Editing (MTPE) could not exist without the above advances in Al.
Solving the three biggest pain points, MTPE puts your company on the next level.

Using Al in Marketing: Three Ways to Integrate It into Your
Marketing Strategy

The questions that usually get asked by mid-sized companies are “How Al is used in digital
marketing?” and “Does Al marketing actually work?”. Reputable research sources such as
Neilsen, CSA and Harvard Business Review have compiled a list of pain points for global
expansion. We have highlighted what we believe to be the top three.

1. Consistent Brand Messaging Across Multiple Platforms.
2. Cost-Effective Scaling of Content Volume.
3. Adaptive Content for A/B Market Testing.

Pain Point #1 — Consistent Brand Messaging Across Multiple Platforms

As content moves across platforms, tone and messaging often drift off-brand. This intensifies
when crossing cultures and languages.

How Al + MTPE Helps:

e Creates style guides to keep the brand consistent.
e Stores content so that duplication is quick and accurate.
e Cultural nuances are refined, so that content is on-brand.
Reference: Nielsen states revenue increases by 23% when branding stays consistent.

Pain Point #2 — Cost-Effective Scaling of Content Volume

Even with templates, content creation is slow, and translation adds risk of delays.

How Al + MTPE Helps:

e Base translations can be generated in minutes, while editors polish where necessary.
e Reduces the cost per word compared to human-only translations.



Reference: CSA Research found that a company can save up to 40% on translation costs when
MTPE is used.

Pain Point #3 — Adaptive Content for A/B Market Testing

Creating multiple content variants is resource-heavy.

How Al + MTPE Helps:

e Creates multiple localized variations quickly and on brand.

e Post-editing ensures a polished product fit for A/B testing.

e Delivers A/B testing in multiple languages with minor cost increases.
Reference: Harvard Business Review stresses that rapid testing and iteration is a hallmark of
successful growth in global markets.

How Atrtificial Intelligence Will Change the Future?

Al in marketing helps mid-sized companies expand globally. But as companies grow, so does
their content. All of it must be translated—or adapted culturally for new markets.

There are a few freemium platforms available that you can use to test concepts like: Google
Translate, Smartcat or OmegaT. The challenge is testing a concept on a free version will not
translate to company wide distribution.

The best solution for mid-sized companies is to combine automation with experienced human
oversight. Meet XXXX .

Implement Al Marketing and Achieve Global Success with XXXXX

Al-driven tools will continue to evolve at a deafening pace. Companies that integrate automation
strategically will:

e Outpace their competitors.

e Improve efficiency across teams, campaigns and platforms.

e Establish trust and build strong relationships with global customers.

Sustained growth requires consistency, speed and cultural nuance for multiple languages
and/or new markets. Raw Al tools alone cannot guarantee consistent outputs.XXXX is your
partner in this race.

XXXX helps companies expand global outreach by revolutionizing translation workflows and

delivering consistent, cost-effective content across languages and platforms. We do this by:
e Combining the speed of Al with MTPE.

Translating at half the cost of traditional human-only methods.

Working at twice the speed.

Ensuring brand consistency on all platforms.



Partnering with XXX ensures you can confidently scale into new global markets with quality,
agility and branding intact. Reach out to us today.
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